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Jean Boddewyn (1929-2022, 92 years) was born at the beginning of the Great Depression, then 
lived under German occupation of Belgium during World War II.  After that challenging start, he 
studied commercial engineering at the University of Louvain, and then obtained a Fulbright 
Scholarship in 1951 to get an MBA at the University of Oregon.  After working in industry for 
several years he became a professor at the University of Portland and simultaneously pursued a 
Ph.D. degree at the University of Washington in Seattle.  Upon receiving his Ph.D. in 1964, he 
was recruited by John Fayerweather as an assistant professor to NYU, where he taught for a 
decade before moving to Baruch College CCNY in 1973.  He remained at Baruch for the rest of 
his career, retiring in 2006. 

 

Jean presented himself initially as a marketing scholar, with interests in international business.  
He eventually published an enormous quantity of research in international business, with 
emphasis on business strategy, marketing, MNE theory, government-business relations, and 
business relations with other external groups such as NGOs (the non-market environment).  He 
was a pathbreaking scholar in at least three areas: government-business relations; non-market 
strategies of MNEs, and comparative management/marketing. 

 

He was Vice President (1975-1976) and then President (1992-1994) of the Academy of 
International Business (AIB).  He served as Dean of the AIB Fellows during 2005-2008. 

 

All of this is background to a thoughtful, committed international business scholar who was a 
mentor to many and friend to many more.  The cigarillo-smoking, English flat cap-sporting 
Belgian was a fixture at AIB meetings and AIB business meetings for decades.  He came up with 
new ideas, challenged existing orthodoxy, and debated IB topics with reckless abandon.  He 
challenged our organization to open up more to non-US scholars, to add to the number of AIB 
Fellows, to meet in locations around the world, and to study issues that matter in the world. 

 

While his Ph.D. thesis was about government regulation of the wine industry in Washington 
State, he started writing about international business-government relations in the mid-1970s, at 
about the same time that I did.  He was initially interested in the way that companies manage 
external relations with stakeholders, particularly national governments.  He then looked at and 
wrote extensively on political behavior of multinational firms.  His style was typically to 
attribute his insights to others; but upon careful reading of his work, it becomes evident that his 
advances to the understanding of government-MNE relations are quite significant. For example, 
he was among the first to recognize the dynamic nature of the relationship, which leads to 
changes in strategy/policy based on underlying conditions, motivating factors, and precipitating 
circumstances. He was a leader in presenting the relationship as one that companies can manage 



in order to develop a competitive advantage relative to rival firms who are not as good at dealing 
with governments (e.g. Boddewyn 1986). 

 

One example of his clever and constructive thinking was his addition to Dunning’s eclectic 
theory, in which he explained how the lack of one or more of Dunning’s three pillars would lead 
to a company divesting a foreign direct investment project (1983, in Weltwirtschaftliches Archiv, 
which later became Review of World Economics).  I still use his “Disinvestment Theory” today 
in illustrating company strategies to use Dunning’s OLI advantages. 

 

I think that at every AIB annual meeting since the mid-1980s I got together with Jean at some 
point to debate IB ideas, to talk about where AIB should be going, and/or just to talk about our 
experiences in different countries.  It was a wonderful relationship. 

 

From Jonathan Doh: “I first met Jean as a second-year doctoral student at George Washington 
University at the International Association for Business and Society (IABS) meeting in Destin, 
Florida in 1997.  Although Jean is obviously mostly known for his contributions to international 
management, he was also very active in IABS, and in its counterpart at the Academy of 
Management, the Social Issues in Management Division. I had read much of Jean’s work and it 
had already had an impact not only on my studies, but even in my decision to pursue a PhD.  I 
didn’t know him from appearance, but I saw a seemingly urbane and sophisticated gentleman 
sitting at an open area with his trademark cigarillo holder, English flat cap, and a strange 
contraption that combined headphones with a directional microphone – his version of a hearing 
aid. When I approached I was nervous and hesitant, but somehow he knew my name and who I 
was, and that put me at ease. Since that time, Jean and I became professional colleagues, friends, 
and collaborators.  One of our most important collaborations was for the launch issues of the 
Global Strategy Journal where we brought together our collective expertise around 
multinationals’ contributions to provision of public, social goods. In my view, it was a seminal 
piece. I cannot thank Jean enough for helping to inspire me and my academic career, and for 
being a mentor, collaborator and friend. 

 

From Lilac Nachum: I knew Jean in somewhat different ways to those most of us had, and I 
thought you will appreciate getting to know those aspects of his beautiful personality.  

To begin, I knew Jean as the founder and Head of the IB group at Baruch College. One of the 
many stories that was particularly impressive to me was when I learned that one of Baruch's 
alums gave a large donation intended towards the establishment of an IB Chair position. It was 
clear to all that the position would be Jean's, but as the Head of the IB group at the time, Jean 
decided that it was in the interest of Baruch to create an IB center instead. He established what 
came to be known the Weissman Center for International Business, which has been instrumental 
in promoting IB teaching and research in our school.  



Later, I came to know Jean as a neighbor. During multiple visits to his and Marilyn's beautiful 
Manhattan apartment, I discovered the artistic side of Jean that I was never aware of.  I also 
learned about his love for Stella Artois beer, yet another of his many European manners that 
survived decades of life in the US. Perhaps most impressive of all to me was the generosity with 
which we gave money to a beggar in the street outside his Church, that I was fortunate to 
witness. He asked him: 'how much do you want?' and gave the amount the beggar 
'requested'.   May these stories of generosity, consideration, and compassion be a source of 
inspiration for all of us.     
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