
Robert T. Green Obituary  
 
Robert Thompson Green (Bob) passed away in December 2021. Born in 1943 in 
Buffalo, NY, Bob was the second of four children of Theodore (Jr.) and Adelaide 
Green.  
 
Bob Green attended Penn State University where he received his doctorate in 
1971.  He then joined the faculty at the University of Texas at Austin, specializing 
in marketing and international business. Bob held the Shelby H. and Patricia C. 
Carter Chair in Global Business Marketing, and served as Chair of the Department 
of Marketing. Bob also was the founding Director of the Center for International 
Business Education and Research (CIBER), serving as Director until his retirement 
from the University of Texas in 2001.   
 
Upon his retirement from the University of Texas, Bob joined the faculty at 
Thammasat University in Bangkok, Thailand. At Thammasat, Bob served as a 
Distinguished Professor of International Programs teaching in the undergraduate, 
MBA, and doctoral programs there. He also served as Vice President of the BBA 
International Programs. He retired from Thammasat University in 2017 and 
remained in Thailand until his return to the U.S. in 2021.   
 
Bob Green was one of the pioneer scholars of international marketing, placing his 
articles in such leading outlets as the Journal of Marketing and the Journal of 
International Business Studies. His contemporaries included other AIB Fellows 
specializing in international marketing, including Hans Thorelli, Susan Douglas, 
John Ryans, and Johnny Johanson.  
 
Bob’s influential papers included a 1985 paper in Management International 
Review explored the determinants of U.S. foreign investment. His scholarship 
delved into consumer behavior in international markets. His 1976 JIBS article on 
cross-national consumer research served as an early methodological primer. 
Other works explored segmenting global consumer markets (MIR, 1992); 
purchasing roles in the U.S. family (JM, 1974); and brand counterfeiting (Journal 
of International Marketing, 2002). His 1985 paper in the Journal of Marketing 
proposed a new approach to identifying foreign market opportunities.   
 



Bob served on the editorial review boards of the Journal of Marketing, the Journal 
of International Business Studies, the Journal of International Marketing, Latin 
American Business Review, Asian Marketing Review, International Business 
Review, and Zeitschrift fur Betriebswirtschaft (ZfB).  
 
Bob’s scholarly contributions earned him recognition in 1994 as an elected Fellow 
of the Academy of International Business. 
 
Professor Jose de la Torre, who was also a fellow CIBER director (at UCLA), 
described Bob Green as “ … one of those rare people who was not only a 
consummate and accomplished scholar, but also an excellent administrator and 
program leader … I always remembered Bob’s fascination with hot cars.  He drove 
a beautiful red convertible in Austin that he pampered and loved to drive with the 
top down all over town. He was also great fun to be with, full of stories and great 
jokes, and a most enjoyable drinking and eating companion no matter where in 
the world you were.”  
 
Robert Green enjoyed life to the fullest. He is fondly remembered by many 
generations of his students across the world. 
 
 
 


