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CONFERENCE THEME

Borders, Battles, and Business: Competitive Advantage in a Turbulent Global
Environment

AIB-SE is excited to announce our 2026 annual conference on the theme of “Borders, Battles, and
Business: Competitive Advantage in a Turbulent Global Environment.” This theme reflects a
defining challenge of the contemporary international business landscape. Firms today operate in
an era shaped by geopolitical rivalry, shifting borders, armed conflict, economic nationalism, and
rapidly changing regulatory regimes. These forces no longer represent a minor background risk;
they directly shape market access, investment decisions, supply chain configurations, talent,
mobility, and competitive positioning. Understanding how organizations can create, sustain, and
renew competitive advantage under such conditions is therefore not only timely, but essential. This
theme highlights the strategic tension firms face as they must simultaneously manage geopolitical



and security risks, respond to regulatory and policy uncertainty, and identify new sources of
opportunity amid turbulence.

Hosting this year’s conference in Washington, DC underscores the centrality of policy, diplomacy,
and government-business interaction in shaping the global economic environment. The city is
home to institutions that shape trade policy, investment regimes, sanctions, development finance,
and regulatory standards with global reach. The city also hosts a dense ecosystem of international
organizations, foreign embassies, policy think tanks, advocacy groups, and multinational firms,
creating a continuous dialogue between public policy and private enterprise. Decisions made in
Washington reverberate through global markets, influencing how firms assess risk, structure cross-
border strategies, and respond to geopolitical change. This location reinforces the theme’s
emphasis on policy engagement, sanctions and trade compliance, supply chain resilience, and the
role of firms in contested or fragile environments. Bringing scholars, students, and practitioners
together in this context highlights the reality that competitive advantage in today’s global economy
is increasingly forged not only in markets, but also through informed and strategic engagement
with governments, institutions, and the geopolitical forces that define the current operating
environment.

AIB-SE (https://us-se.aib.world) is one of the largest and most active regional divisions of the
Academy of International Business’s thirteen worldwide chapters. AIB-SE’s annual conference
centers on the presentation of the newest ideas in international business to a global audience of
academic scholars and business practitioners. The conference is characterized by a strong
professional focus, providing participants with a supportive and collegial platform to discuss and
develop their ideas, as well as an opportunity for mentoring authors to enhance their papers for
publication. Over the past years, AIB-SE has experienced significant transformation and growth,
becoming an academic meeting of choice for over 200 participants each year.

CONFERENCE HIGHLIGHTS:

e Professional Development. AIB-SE has traditionally focused on professional
development. As in past years, the 2026 conference will include workshops on research
methods and teaching in international business. In addition, doctoral students will have the
opportunity to participate in the doctoral consortium and win the Best Student Paper
Award. Submissions are encouraged for roundtable and special panel discussions that focus
on cutting-edge issues in international business.

o Conference Awards. Prestigious awards with cash prizes will be given for the
conference’s Best Paper Award and Best Student Paper Award. Consistent with the
developmental focus of AIB-SE, we will also recognize the Best Reviewers.



PAPER AND PANEL SUBMISSIONS

Paper and panel submissions for AIB-SE 2025 are organized under the following tracks. Each
paper or panel proposal can only be submitted to one track via the online submission system. Please
note that should a paper be accepted, at least one author must register for the conference in order
for the paper to be published in the program and proceedings. For accepted panels, all panelists
must register for the conference to have their names appear in the program and proceedings. Please
select the track that is the best fit for your submission from the list below:

1. CONFERENCE THEME TRACK: BORDERS, BATTLES, AND BUSINESS:
COMPETITIVE ADVANTAGE IN A TURBULENT GLOBAL ENVIRONMENT.

This track invites research, practice-oriented insights, and interdisciplinary perspectives on
how firms can create, sustain, and renew competitive advantage amid intensifying global
turbulence. As shifting borders, geopolitical contestation, economic nationalism, and
regulatory complexity reshape the international landscape, organizations must
simultaneously manage risk, pursue opportunity, and adapt their strategies to evolving
operating conditions. This theme encourages contributions that illuminate actionable
strategic approaches, including how firms anticipate and mitigate geopolitical and security
risks; engage with governments, international institutions, and policy processes; navigate
rapidly changing regulatory and trade regimes; and build resilience across global supply
chains. We also welcome work examining the implications of war, conflict, and diplomatic
realignments for market access, investment decisions, talent mobility, and cross-border
cooperation.

Submissions may address (but are not limited to):

Global risk management and resilience-building mechanisms

Resilient supply chain design under conditions of conflict or uncertainty
Policy engagement, advocacy, and government—business interaction
Regulatory adaptation, trade compliance, and sanctions navigation
Innovation and agility in an era of geopolitical realignment

Ethical, social, and governance considerations in contested environments
The role of multinational enterprises in fragile or conflict-affected regions
Sustainability issues in an unstable world

We encourage both conceptual and empirical papers, as well as practitioner-oriented
submissions, that clarify how organizations can sustain performance and unlock
opportunity when borders shift, battles unfold, and the global business environment
becomes increasingly turbulent.

2. INTERNATIONAL ENTREPRENEURSHIP, INNOVATION, & THE DIGITAL
ECONOMY



This track invites papers on how global entrepreneurs adapt and identify business
opportunities in a changing and turbulent world. It includes the creation of new ventures,
expanding businesses, and driving innovation across borders, with a special emphasis on
digital technologies and social/economic challenges. Papers that examine how Al and
digital transformation impacts and shapes the boundaries and operations of international
business are welcome here. The track also examines the geography of innovation, and the
influence of national and regional innovation systems.

Keywords: Born-global firms, comparative international entrepreneurship, immigrant and
transnational entrepreneurship, knowledge transfer; innovation systems, organizational
learning, knowledge acquisition, opportunity recognition, international innovation, new
ventures, Al, digital transformation, technological disruption, international social
entrepreneurship.

3. THE INTERNATIONALIZATION PROCESS: STRATEGY & THEORY

This track seeks both conceptual and empirical submissions that advance our understanding
of international business theory from any disciplinary lens as well as papers that examine
the strategies and organizational responses of MNEs to global challenges and competitive
threats.

Keywords: competitive strategy, growth strategy, joint ventures, location strategy,
international mergers and acquisitions, MNE organization, entry modes, import/export,
FDI, supply chain, value chain, IB theories/paradigms, headquarters-subsidiary
relationships.

4. INTERNATIONAL MARKETING & CONSUMER BEHAVIOR

This track investigates marketing topics such as customers, brands, products, channels, and
relationships in cross-national contexts, as well as how firms respond to challenges of
geopolitical risks, digitalization, and differing sustainability pressures.

Keywords: brand management, country-of-origin effects, cross-cultural marketing, digital
marketing, international marketing theory, nationalism, pricing, sustainable marketing,
distribution channels, communications, standardization/adaptation.

5. MANAGING PEOPLE ACROSS BORDERS: INTERNATIONAL HRM,
GLOBAL LEADERSHIP, AND CROSS-CULTURAL MANAGEMENT

This track explores topics related to the human element of international business. How do
firms manage to hire, lead, motivate, and manage people from different cultures, under
different conditions, in different regulatory environments? This track also addresses societal
challenges, including global migration, refugees, expected gender roles, and diversity
issues.



Keywords: cross-cultural management, gender, diversity, global staffing, migration, remote
work, virtual teams, work-family issues, intercultural competence, talent management,
expatriate management, digital HRM, global leadership, work design.

6. INTERNATIONAL FINANCE, ACCOUNTING, & CORPORATE
GOVERNANCE

This track emphasizes international investment choices, capital structure, financial
reporting, and risk management in multinational firms. Issues such as corporate governance,
legal and financial institutions, banking, accounting standards, and the influence of global
investors and venture capital on firm strategies are considered in this track.

Keywords: accounting standards, capital structure, investment, exchange rate, financial
risk management, capital markets, institutional investors, international finance, private
equity, venture capital, stakeholder activism, ownership structure, supervisory boards,
board diversity, valuation, taxation, transfer pricing, state ownership, global family firms,
sovereign wealth funds.

7. INTERNATIONAL BUSINESS TEACHING & EDUCATION

This track highlights best practices in international business management education at all
levels, focusing on innovative teaching methods, curriculum design, student engagement,
classroom diversity, pedagogy, and the role of technology in business education.
Contributions may include empirical, conceptual, or case-based submissions. For teaching
case submissions, please see below for additional guidelines.

Keywords: pedagogy, cross-cultural education, experiential learning, executive education,
IB curriculum, simulations, study abroad programs, teaching approaches, blended
learning, case teaching, role-playing, managing diversity in the classroom, critical
perspectives in international business education, online learning, management and future
of international business education.

SUBMISSION GUIDELINES:

All submissions must conform to the following guidelines:

The document must not include any identifying information. Do not include a cover page.
Any identifying information should be removed from the file properties as well.

Each manuscript should include an abstract with no more than 200 words.

Submissions must be formatted as follows: letter sized pages (8.5 x 117, or 21.6 cm x 28
cm) with 1 inch (2.5cm) margins, double spaced, Times New Roman 12 point font.

Pages should be numbered.

The manuscript should be submitted in either Microsoft Word or PDF format.

Please ensure that all files are checked for viruses, using updated antivirus software before
submission.



e For full papers, the total length should not exceed 10,000 words.

e This year, we are accepting submissions of structured abstracts, as well. Structured abstract
submissions should not exceed 3 single-spaced pages. See submission details and
guidelines below.

o IMPORTANT: A/l submissions must include all authors’ official university or professional
email addresses. All program correspondence will go exclusively through the
professional/university email address. If official documentation is required for a
participant’s attendance, those materials will be issued to the official university or
professional email address provided in the submission process. All authors are responsible
for ensuring that the email addresses provided are accurate, active, and accessible.

Teaching case submissions need to follow the additional guidelines listed below.

e Only original cases will be considered. Cases must be connected to the international
business area. The cases must not be previously published or accepted elsewhere, and must
not be under review by any other conference or publication during the review cycle.

e All submissions must be fewer than 5000 words, inclusive of all materials, including tables
and figures, appendices, and references. Cases exceeding these limits will be returned to
the authors without review. The submission should include the following information:

o Cover page with a title and abstract of 150 - 200 words

A brief outline of the topics to be covered in the presentation

Specific pedagogical topic to be addressed

Case description

Teaching notes, mentioning target (undergraduate, MBA, graduate students, etc.)

as well as the theoretical approach

o List of equipment needed to deliver the presentation.

@)
O
@)
@)

Structured Abstracts need to follow the additional guidelines listed below.

e Submissions should not exceed three (3) single-spaced pages, in Times New Roman 12-
point font.
e In-text citations are required
e Formatting should be as follows:
o Title (for example: “Really Great Research: Structured Abstract™)
Introduction
Background
Methods
Results and Discussion
Conclusions and Implications for Theory and Practice
No reference list needed. Just include “References Available Upon Request.”
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AFTER SUBMISSION

Authors will receive an automatic email confirmation message upon successful uploading of their
paper on the website, acknowledging receipt of their submission. If you do not receive an



acknowledgment within 24 hours of submitting your manuscript, please inform the Program
Chairs. All manuscript submissions will be subject to a blind review process and will be evaluated
based on the interest to AIB-SE members, relevance to international business research, teaching,
and or practice, analytical and conceptual, rigor, quantitative and qualitative methods (if
applicable), innovativeness, and the significance of the conclusions.

ORGANIZERS

Ru-Shiun Liou, Conference Chair
Amanda Budde-Sung, Academic Program Chair
Fernanda Garcia, Academic Program Chair-Elect



